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GEOGRAPHIES - MARKET SIZES

Aggregated sales in a time series by standard data types, per capita and growth.
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Eye Make-Up Canada
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Colour Cosmetics in the US
COUNTRY REPORT | 17 MAY
gg”g:{y The trend of emphasising the eyes, eyelashes and eyebrows continues in the US. In 2017, eyes were reported to be the most photographed
£ feature on social media site Instagram. As a result, the growth rates for eye make-up were healthy in 2017, driven by strong growth in other eye
make-up. Metallic, cream and glossy eye shadows were on trend, as were eyebrow gels and pencils, and eyebrow and eyelash growth products.

Manufacturers whose growth products can be used interchangeably for eyebrows and e Read more

Colour Cosmetics in Canada

COUNTRY REPORT | 04 MAY 2018

Colour cosmetics in Canada is seeing a wave of new products with multi-functionality and convenience as their two main selling points. Facial
make-up products offering skin care beneflts are enjoying stronger consumer demand. Typical examples include BB/CC creams, which blur the
line between skin care and colour cosmetics. These are expected to continue to perform well over the forecast period thanks to the convenience

DATES v ‘
Country
Report
they offer consumers. Lipsticks which can also be used as a blusher are also Read more
Eye Make-Up in USA
DATAGRAPHICS | 17 MAY 2018
gg;g:‘ry Select Datagraphics to explere Country Reports in a highly visual way, bringing to life data on sizes, shares and distribution through an array of

interactive charts. Read more
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Cal,
(] ] uy Canada clour Retail Value RSP CAD million Current Prices 1,551.1 1,593.6 1,630.9 1,668.2 1,704.9 1,749.6
Cosmetics
(] ] ay Canada Eye Make-Up Retail Value RSP CAD million Current Prices 468.7 482.1 493.4 505.5 515.8 528.0
E
v Canada .ye' Retail Value RSP CAD million Current Prices 121.6 125.2 127.8 130.5 132.9 135.5
Liner/Pencil
v Canada Eye Shadow Retail Value RSP CAD million Current Prices 113.5 117.1 120.5 123.8 126.9 130.4
Colour . . - = = =
(] ] uy usa Retail Value RSP USD million Current Prices 12,662.4 13,157.2 13,713.1 14,775.2 15,730.6 16,793.5
Cosmetics
(] ] ay usa Eye Make-Up Retail Value RSP USD million Current Prices 3,665.4 3,794.2 3,979.1 4,253.3 4,484.8 4,683.3
E
v usa .ye' Retail Value RSP USD million Current Prices 915.9 971.1 1,026.7 1,067.2 1,058.4 1,024.4
Liner/Pencil
v usa Eye Shadow Retail Value RSP USD million Current Prices 648.6 625.6 622.4 627.6 635.5 647.1
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Stats Type Geography Category Data Type

1. Beauty and Personal Care: Euromonitor from trade sources/national statistics

Category Definitions Region Definitions Calculation Variables
Research Sources:

BIRUZHTOVU— - IBEB/E - TUT7DFT—INERRESNET,
Geography : #RUE - TU7ZFRRUFET.
Category : BIRUzHFTTU— - IEBEFRRUET . ATTU-NTFREICRD E. BRMGICITNTVEET,
Data Type : Retail Volume(CEE=Z). Retail Value RSP(EEZ%E). Retail Value MSP(4£EZR).
Retail Volume Alternative(CEEE. /z/2 UWHBRE S Bl SETETEIDH UZBE) oI no
HicoxRANZERUET, FCHANGE DATA TYPES] WSZEETEXEY,
Unit : BEEIARRUET. TIA) NIRMBSETY, ZESEGEEENZTSBT0.
Current Constant : Current Prices(-1 > J L ZNkL/z%B1&). Constant Prices(-1> J L ZRU\IZEEIE)
DWTNDBEM TORFINERLUET . T J4JL MMICurrent PricesTY . ZE5%(E EED
HCEEBTE.
RRE : TIA NIBECEDORET -5 TT. BBNSEETEET,
*BENDDOXFZET Iy IFBE. BIE->FIE->T ITA)L MIURBEINTEEXT,
xBzT )y oTBERTEDER - BUER T I IILIZENITTERRIBENTEET,

Stats Type : TIGHREUNDT —F(CTFITZALET,
[ Company Shares(#>x17): h>TU— - HBHOERE - TU7(CHITDEES T 72RRUET,
FR#%(C [CHANGE SHARE TYPES] Z#0Uw /o923 &. TaZiNage
T9,
Global Owner : FHatt&EZ(FJ0O0—-/ULTORESR
National Owner : FEt&F (IR TDRER
M Brand Shares(OS>R>17) : h7OU— - IBHDERE - TU7ICHBITBR TSR 7ERRUET,
#Ff&(C TCHANGE SHARE TYPES] #20Uw 2935 &, T aholEe
T9Y,
Umbrella Owner : 75> ROREUICHDI TS RR—LA
Global Owner : JO0—/ULTH—ULTWB IS > RR—LA
Local Owner : I/MWTHIT S > RR—LA
*x PR 175 —%F. TIAIBRTIE%TERRSNET, [CONVERT DATA] @ [Unit Typel KD
ActualszEIRT D EEKBUBCEMTEET,
Distribution(/NEDFREF v RIV) : FHFTVU— - HBENEDORBEF v RILTENLIFBASNZAIERR
ULEY.
Premium vs Mass : 7L =7 ABBENAERICHITTRRUET,
Pricing(fEEEMMi18) : 7 URX MABD—IRTA N ZF I vOZ I IRICAUSUIE. HROMZIEHRER R
UET, 22U, 2RRZMEELU TVBIRTEFRLS, —flEU TV D ERRUET,
V¥ Products by Ingredients : h5 I — - HBEZMNT E(CTL—OFI> U TCHEEZRRULET,
XIngredients 7 I — & Z OB ERDHZEIAITE T,
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Currency : BI@SE. USD(CK RJL). EUR(Z—0O). GBP(/R> R). JPY(HAM). CHF(X1XTS>)IC
T TEE I, y-0-y ex rates(year-on-year exchange rates)3ZFEDHBEL — hEZNTN
WA UZME. fixed ex rates(FEAFDREL — b2 I N TOECHEALZIETT,
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Unit Multiplier : #BMDE{I%ZThousand. Million. Billion(CZI@T=%EY.
Growth : TIBARZREEXR TR RUE I, Year-on-year growth(%)(IZEDMBIEMKZE. Period
growth(3ZxR/R U CTL\DEARIEADOERFIIKREZR. Growth index(3FRRU CTLWIREBEDEZ
100 BV EHZEDIBEZRRUET . No GrowthTEEEICERDF T,

Per Capita/household : Per Capitald—AZH7=D. Per ‘000 People(d1,000A%7/=D. Per Household
[FEFZHZD. Per ‘000 Households(d1,000t#% /=D, Per Capita Female
Population(3 &4 — AZHZD (CEHLF T,

Unit Price : Unit price rsp(ZEffiCEENR—X)EFRRULFET . None THIHEREICRDE .

E10 5 GROUP SUM : EC & - h5 T U—C EDAsHEERRUETY.
Category : EIC & (CIRTOAFTIY—ZRELELEEHEZRRLUET,
Geography : 70U —-CE(CINRTOEZRBUEDEEHEEZRRUET .
Category - GeographyREFFEIR : INTHOEZELEDEEHEZRRUET.

EED CHANGE STATS TYPE : EENE. FigfE(ZIAILN). B¥S 17, TSP RI T T, NEDRBFrRIL
DT —HCEMITDENTEET,

23 MODIFY SEARCH : #RLTWBHFTIU— - BE/EH TU7ARZEBIRIENTEET,

(23] U OfER : FRU TV BEEDOU > IR LET. HNTREBRERETBREG. OV oERE
FRCETIKICAVERICZITLRITDICENTEET,
N 5> 00— R RRU TV DIRERERZExcel - PDFTA D> O—-RUET,
Export Current Dataset : IR EXRL CL\DFT—FZExcelTH > O—-RUZET,
Export Full Dataset : A& L — hPOEREXRE, RRUTVWDT—INST7ITRATESD
FIARTOF—A%Excel THI>O— RUET., ERENZI 7L
(& EJEAZEED My Content] > TDOWNLOADS] [C{RFEN
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Region Definitions : EICRIT3EREZFRRLE T,
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Aggregated sales in a time series by standard data types, per capita and growth.
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Colour Cosmetics USA
Eye Make-Up USA
BRANDS Eye Liner/Pencil USA
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Colour Cosmetics Canada
Eye Make-Up Canada
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Megatrend Driver Report:
Changing Values as a Megatrend
Driver

Matthew Carty

Matthew.Carty@Euromonitor.com

+44 (0)20 7251 8024

London

STATISTICS ANALYSIS
SEARCH STATISTICS
Find the dat, d. Quickly identify statistics by cat
P RTS8 BTy T S s o e g ETHICAL LIVING: PLASTIC - LOSE IT OR SHIFTING MARKET FRONTIERS:
impacting your organisation. RE.USE IT? AFRICA RISING
| | Briefing Briefing
v
SEGMENTING CONSUMER SKIN CARE SHOPPING REINVENTED: MOBILE APP
EXPECTATIONS FEATURES THAT DRIVE DISCOVERY,
3 ENGAGEMENT AND SALES
iriefing Briefing
COUNTRY REPORTS DATAGRAPHICS VIEW ALL BRIEFINGS
Understand the market landscape with interactive
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Relevance
A7
Z-A
Date

‘ FILTER ANALYSIS (0) -~
By Category ~
By Geography -~
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By Date

Last 3 Months
Last Year

More Than 1 Year

Ethical Living: Plastic - Lose It or Re-Use It?

Plastic, an influential part of medern society, is under scrutiny for its polluting presence in the global
environment. There are visible and invisible pollutants. Greater awareness and growing ethical concerns
about plastic waste is evident with ...

Shifting Market Frontiers: Africa Rising

Shifting Market Frontiers: Africa Rising explores developments in Africa, a diverse frontier market and the
oppartunities for investment across industries and differing consumer income levels. .

Segmenting Consumer Skin Care Expectations

Euromonitor segments consumers skin care expectations into five beneflt groups to understand the

interrelated sets of needs and beneflts that drive consumers’ skin care purchases. Results are based on
responses to Euromonitor’s 2017 Beauty Survey, ...

Shopping Reinvented: Mobile App Features that Drive Discovery,
Engagement and Sales

Mobile serves as the most relevant instrument to reach consumers. Digital engagement, and the
ecosystems designed to support it, are mission critical in providing a universal method for engaging
consumers. This report focuses on shopping apps and _.

Beauty and Perscnal Care: Quarterly Statement Q1 2018
Continuing improvement in consumer and business sentiment, and reviving investments bring positive

forecasts to GDP growth in major economies. This drives positive momentum in beauty, whose prospects
are getting rosier. US is the main source of ...
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HEADLINES Market Sizes

Colour cosmetics grows by 8% in current value terms to reach sales of USD15.9 billion

in 2016 Sales of Colour Cosmetics If‘ @

- Retail Value RSP - USD million - Current - 2002-2021
Premium colour cosmetics continue to gain value share, with the category growing by

13% in current value terms in 2016 1 5 892
9

recent brand acquisitions, followed by Estée Lauder Cas Inc with 20% of value sales

Colour cosmetics is expected to register a value CAGR of 3% at constant 2016 prices 20.000
over the forecast period to reach sales of USD18.4 billion in 2021

TRENDS 15,000

s The influence of South Korean beauty trends as well as increasing consumer
knowledgeability about the ingredients of colour cosmetics continued to spur 10.000
launches of colour cosmetics with multifunctional benefits in 2016. Sales of BE/CC
creams, which blur the lines between skin care and facial make-up, have risen
dramatically from USD7 millian in 2011, the first year that these products were available
in the US, to USD26E millicn in 2016, enjoying 19% growth over the course of year.
Taking a cue from this popularity, established skin care brands are now entering
colour cosmetics with their own multifunctional products; in one of the most prominent
instances, October saw Créme de la Mer intreduced its Skincolor de la Mer collection,
including liquid foundation, concealer and powder products, all of which are
formulated with the brand's signature Miracle Broth skin care blend. Cosmetics brand
Estée Lauder touts its recently launched Genuine Glow collection as “good-for-you,”
emphasising both the health benefits of meisturising natural ingredients, and their
utility in achieving a dewy, glowing finish. However, these hybrid care and colour o
products are not limited to facial make-up. Celebrity makeup artist Amy Nadine's Sales of Colour Cosmetics E E
Costco-exclusive eponymous line of colour cosmetics integrates moisturising and anti- 9% Y-O¥ Growth 2002-2021 L=
aging ingredients such as hyaluronic acid and peptides in all of its products, including
its eyeshadows and eyeliners. Even products that are not applied to skin are 7 69/
incorporating health-conscious ingredients; Sally Hansen's Celor Therapy nail polish 0
line is formulated with argan oil to nourish nails and limit the damage that often comes 8%
with frequent nail polish application. Furthermore, the entire product line comes with a
cuticle oil for further nail care benefits.

5.000

0
2002 2016 202

The 8% current value growth recorded in colour cosmetics in 2016 was a stronger 6%
performance than the review period CAGR of 6%. Overall. the improving American f\i

=
@ Euromonitor International 2018 | Contact | Terms and Conditions | Privacy Policy | Cookie Policy & F,H"t%ﬂﬁ#‘gﬂﬁ._

The average unit price of colour cosmetics increases in current terms during 2016 Fo ﬂ
Forecast
25.000
L'Oréal USA leads colour cosmetics in 2016 with a value share of 25% thanks in part to
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